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Executive Summary

team launched the community outreach campaign
to educate and engage the public on the Program.
The outreach campaign focused on educating the
public on the elements and characteristics of BRT,
the transit analysis completed on potential BRT
corridors, and the six potential corridors and four
potential network scenarios that were identified
through the analysis. To best reach our community,
the team employed both traditional and virtual
outreach methods, and developed all materials
(printed and digital) in both English and Spanish.

Between February and December 2020%,
the team successfully connected with OVEF
1,200 people from community leaders and
elected officials to neighborhood associations
and transit riders. Through our interactions, we
received nearly 600 questions
and comments, which will be used in
conjunction with our transit analysis to develop
corridor recommendations for the BRT Program.
The following pages highlight
our outreach efforts and key
feedback we received from

In February 2020, the Phoenix Bus Rapid Transit (BRT)

the public.
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Below is a list of outreach tools and
materials used to engage and educate the public
and solicit feedback:

e Transit analysis maps

e Project fact sheet

e Frequently asked questions
e BRT 101 video

e Program webpage

¢ Online meeting webpage

e Social media

e Live virtual public meetings

¢ In-person/virtual meetings with
community groups

¢ |n-person/virtual meetings with the City
of Phoenix Village Planning Committees

e Shape Your BRT survey

*Due to public health and safety concerns caused by COVID-19, outreach efforts shifted to virtual platforms in March 2020. 1



